o

News Events Fundraising Ambassadors Careers Gateway Knowledge Portal Alumni Benefits Alumni Directory Contact Us

You are in: Ambassadors > Alumni Book Reviews

DUBS AMBASSADORS

What is an Ambassador?

Business Connections

Communications

Alumni Book Reviews

Events

Expanding the Network

Mentor Scheme

Student Recruitment

Alumni Testimonials

ALUMNI BOOK REVIEWS
PROCUREMENT MOJO, SIGI OSAGIE

Reviewed by Barry Tuckwood

When you read a text book, how do you begin, even one intended to boost your motivation, do you read it from cover to cover or
pick aspects from the index and contents that fit with your requirements? | expect that most of you do the

latter, first checking that the text fits with some of what you think you know, and then leaming from other pROCUREMENT |

aspects. _M_do
o

So | started with things | expected to find before turning to the introduction where there is a lesson on what =% I.‘}'

matters most, not only for the book’s author but also for UK Plc. and for everyone who has any ambition in 7

their career. For Sigi Osagie, the author, an immigrant to the UK, worked his way up from low-paid jobs to L ¢

become a director in a major company. Here we have a lesson for all governments: they need to procure m:q-;{l

students, encouraging people like the author on their path to success, doing more to attract them as 2

students at undergraduate and postgraduate levels. This applies whether they stay as the author has or |

they return to their home country with strong relationships from where they have studied and worked.

In this respect, countries are like businesses: they procure widely and should seek the best. Sigi Osagie shows us what can be
achieved and why immigrants are important. Countries can attract those whom they need, whether that is to work or to study. As
Sigi says about procurement, effective and efficient approaches are required.

MNow to his main story: procurement mojo. We need only think of cartoon characters — Bristow, in Buying for Chester-Perry from,
especially, Gun and Fames for example (http:/fwww.guter.org/bristow/gunfames_htm), or the joke about any procurement
executive being head of shopping — to recognise the changes that have been made over the past 25 years or so in recognising
the value of procurement. Effective and efficient buying provides a direct impact on the bottom line. Effective procurement is far
fram the comedy image; it requires serious effort and can produce enormous benefits.

Sigi makes a strong point that a procurement leader is a business leader, not a purchasing geek. If the person who runs
procurement is not working in the best interests of the company and its many stakeholders, they are not working effectively or
efficiently.

| would have liked some of the tables and figures to be bigger, as some seem squeezed but if carefully applied they will be useful.

Procurement is fundamental to every aspect of the business. If the people who handle procurement follow the examples in the
book they will earn the respect they hope for, particularly if they avoid any semblance of arrogance. There are lessons here for
government as well as for companies and individuals. If people read, learn, adapt and apply, then, as Sigi Osagie intends,
procurement will have its mojo.

About the Reviewer:
Barry Tuckwood has been a tutor on Durham’'s MBA course since 1994, working on a number of courses and supervising dissertations.
Based in London, he is an independent consultant specialising in strategy, change and profect management.

BETTER BUSINESS THINKING Terms & Conditions ~ Data Protection E n u m

Page 1 of 1



